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Pecha Kucha for MRS Web 2.0 
Conference 

From online to Web 2.0 in 

6 minutes, 40 seconds 



 



 

Quick 
Turnaround! 



 

…and 
Cheaper! 



 

 

BUT… 

am I really 
speaking to a 
45 year old 
woman…and 
are they 
answering 
these 
questions 
accurately? 

 



The world of flash! 

http://www.comteche.com/data/web_graphics/clipart/show_clipart/view.asp?id=1936
http://screamdesign.daz3d.com/free/tips/tips_graphics.htm


More than 
online 
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Linking technology 



Fits into 
people‟s lives 
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“I bumped into a friend who didn't 

know I had recently had a 

miscarriage and has just 

announced she is pregnant, I have 

been struggling to cope with these 

sorts of things but today I felt 

different like I had turned a corner.” 

 

Deeper insight 



11 

Real moments, real lives 

March 22nd, 2007, 08:55  
Lynx, Poster,  
Fairly negative 

“No one wants to think 

about 70’s porn on their 

way to work in the 

morning.” 

March 22nd, 2007, 14:22  
Lynx, Poster,  
Neutral 

“On way back from lunch 

with a few mates.  

Poster was less 

unappealing.” 

Same participant 
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Consumer 

generated media 

“Noticed a friend’s status on Facebook 
had the Lynx catchphrase…naturally I 

had to sing it out as well.” 
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Fleeting moments 

Ogilvy Shopping on the Brain 



“I felt like I was an 

important part of  

the study.” 







The „researcher‟/„consumer‟ 

relationship will change 



We‟ll get it wrong! 



Change the way 

we work 



From fast research… 



…to delivering fresh 

insight 


